N HORTON

web | mobile | marketing

() Research your industry 's Social Media habits
() Deterniine Yorr Audience — Brainstorr and determine your Bayer5‘ Personas
U Segment Your Audience Across Specific Platforms
D Break Bayers‘ Personas doewon a/emogrqﬁ/?/ca//y Zo deterrine which owutl/ets they wuse
(] ttse Buyers' Personas to create SMART Goals specific to Social Media
(Specific | Measurable | Attanable | Realistic | Tirely

(] Create a Socia/ Media Style Guide for consistent comparny érana//ng across platforms
() Optinnize” cach Social Media profile
() Ao compary name and ways to contact —emal + Lelephone niumber
() Zoc/eede short, platform, appropriate company description
() Create Plattorm Specific Design = Profile Pictures and Bac{groano/ Pictures
() Facebook | Tivitter | LinkedZn | Googlet | Instagram | Pinterest | YouTiibe
D Update Profile Pictures and Bac@roana/S relevant 2o Cime of year, holidays, offers and campagns

() Create Contert Calendar — teckly | Mordhly
D Coordinate cam/aigns across platforms — Utilize Schedit/ed Po5z‘/'n3 where appropriate
() Consistent posting acress all plattorms

() Post & peck time(s) of day for each Social Media plattorm

() Post an appropriate amount of time(s) each day/ week for each plattorm
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4.F
() Aleoays post or share your blogs on all secidl media
() Post or share 5/035 of industry thought leaders
D Inc/ude a socia/ meSsage or personal ChoUgh it * Never post just a link
() zrc/ede Image or video
) ze/vde shortensd links that are properly optisyzed
() Use correct pladtorr tone, ie. Facebook: persondl; LinkedIn: professional
C] Check for 3rammaz‘/ca/ errors
D Consistently share more indirect mar(ez‘/nj content Chan direc Mar,éef/ng content
() Fer every share of form reguiring content, share four educadional pieces or posts
() Zoteract coith re-posters, followers, lifes and comments

D Update content arowund Zime of year, holidays, ofFers and carpagns

5. Engage
(] Respond 2o comments, tweets, posts and shares
D Enter into social comersations on industry Zopics where appropriate
() Like, Favorite, +, share and re—tweet blogs and guctes from industry thoug/t leaders
() Znc/ude a social message or personal thoug/it every time (Again: never post just a linf)
() Reach owt to industry thought leaders
() Post blogs and share content of industry ¢hought leaders

(] Assess performance of in-house blog posts on social media (shares, re~tweets, lifes, etc)
() 7rack Social Media Performance and Involiement across original SMAKT goals

() tlse a Social Media Tracking tool like HubSpot, HoctSuite, or Sprout Secial
() Change one aspect of your posts a a time to measure weekly/monthly difference
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